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INTRODUCTION
Company Name: Ford Motor Company
Client's Name:
Corporate Purpose: "To help build a better world, where every person is free to move and pursue
their dreams."
Date: August 30th, 2022
Important information about this report:
This report is based on an analysis of five sequential Ford Motor Company Instagram posts
uploaded from August 19th, 2022 to August 22nd, 2022 using the MercurySays database, which
deployed 48 of its 159 measures.
The results are presented in a format equivalent to the 'Big Five' psychological categories.
Further, we have reported on three of most significant measures identified by MercurySays within
each of the 'Big Five' categories. We then show you how to align your communication attributes with
your company mission or purpose statement.

THE BIG FIVE
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Personalities
can be broken
down into 5 traits.
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Each reflects
a key part of how
a person thinks,
feels, and behaves.
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In a corporate setting, the subjects analyzed and the method of presenting this information can be
customized to suit your particular needs.
Using MercurySays to encourage particular goals can play a powerful role in focusing attitudes
and behaviors. MercurySays guides and enhances your corporate culture.
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FORD'S OPENNESS IS RISING +7%
It is impossible to avoid being open nowadays. You have to exhibit an honest and self-reflective
approach in the automotive industry to create a sense of credibility. Ford has slightly lifted this
measure by +7% so there is ample room for improvement. Companies with higher "Openness"
are often very creative and ready to try new approaches.

Perceptive
Throughout Ford's messages, the measure "Perceptive" has fallen by
-44%. This shows a declining sense of noticing things about people,
especially things that are not initially obvious.
This result provides a great opportunity for improvement. The more you
increase perceptiveness, the more insight you'll have into your
customers’ dreams and how to manifest them into a better product.
Increase your ability to make the right judgments by taking more note
of trends, customers’ communication patterns, and repeated events.
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PERCEPTIVE:
FALLING -44%

Confident
This important attitude sets the scene for engaging communication.
Confident companies are not easily offended. They know their worth.
Throughout Ford's messages, this measure rose by +57%.
Ford is oozing confidence and it should be promoted, particularly to
support your purpose. Confident companies do not hide their creative
insights. In fact, quite often, they freely give them away. Keep this
attribute high by showing others how Ford is creatively building a
better future using your new hybrid and electric vehicles.

0

-100

100

CONFIDENT:
RISING +57%

Intelligent
The measure "Intelligent" has risen by +21%. Increased intellectual
openness shows that Ford's curiosity is rising, and the company is more
willing to shift its opinion in the face of previous reasoning.
As "intelligence" is clearly a great strength, you want this attribute to
continue rising. Do this by showing a willingness to tackle new creative
challenges that lead to a better world. Seek out alternate viewpoints
and weigh the evidence fairly while you're at it. This will boost your
overall "Openness."
MercurySays.com
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RISING +21%
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FORD'S CONSCIENTIOUSNESS IS RISING +20%
It is vital that Ford expresses increasing conscientiousness. Thankfully, this result rose in each measure by
an average of +20%. Companies that are high in "Conscientiousness" are often extremely well-organized
and mindful of details.

Fussy
"Fussy" companies create ideals and set incredibly high standards.
Not just for themselves, but for the people around them. The trouble is,
the pursuit of perfection at all times can backfire. Ford doesn't have this
problem as the "Fussy" measure has fallen by a solid -25%.
Keep this attribute falling by showing others how to decrease their own
fussiness. Find new meaning and avoid perfectionism. This can be done
by appreciating more ordinary things. After all, imperfection can give
rise to beauty, to value, and most importantly, to a better and more
forgiving world for all of Ford's customers.
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FUSSY:
FALLING -25%

Serious
Working hard to meet a company's purpose often requires a serious
focus. But it’s important to take time to laugh along the way.
Worrying isn't productive. Ford's "Serious" measure has fallen by -35%.
Researchers often come to the same conclusion when searching for
what makes people happy: relationships. If you always take things
seriously, you may not be enjoyable to be around. To build a better
world, continue interacting, build relationships, and do it with
Ford's current joyful and carefree attitude. You're headed in the
right direction.
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SERIOUS:
FALLING -35%

Noble
The measure "Noble" has risen +50%. This is working well in supporting
your overall conscientiousness. This result indicates that Ford's
thoughtfulness is strong and the company's courage and honesty is high.
Keep this high by being kind and genuine. A noble company sets a
positive example and inspires others to copy them. This immediately
makes the world a better place. By being courageous, a noble
company like Ford acts as a catalyst for societal change. You could
say that means that by being noble, you are automatically a leader.
MercurySays.com
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FORD'S EXTROVERSION IS RISING +51%
Being outward looking and upbeat ensures messages are received positively. To lift this measure by +51%
is an excellent result and will certainly support Ford’s purpose to help “build a better world.”

Authoritative
The strong engagement that is characteristic of extroversion is based on,
among other attributes, having an authoritative voice. In these Instagram
messages, Ford’s measure rises by +125%. That forms a strong central
pillar of this category of the Big Five.
Continue with this approach. Being knowledgeable and certain creates
confidence in your message and strengthens the positive reactions in
your customers. This strongly supports Ford’s purpose.
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AUTHORITATIVE:
RISING +125%

Assertive
The lowest measure in this category, “Assertive” fell by -21%.
Authoritative (above) is a measure of technical, rational certainty,
while assertiveness is more emotional. It demands a response.
Make stronger claims. Offer stronger opinions and back them up.
This will incite more positive engagement with your customers and will
provoke more energized interaction with them. People want “to move
and pursue their dreams” so tell them how to do it.
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ASSERTIVE:
FALLING -21%

Candid
0

Showing that you are being open and honest is always a positive in the
“Extroversion” category of the Big Five. Although a rise of +12% is
commendable, this is an area that needs some attention.
Be more relaxed about explaining what is right or wrong about
situations. It emphasizes the notion of building “a better world.”
There is no problem in poking fun at your insights or pointing out
what might happen as opposed to what should happen. Make Ford
more human.
MercurySays.com
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AGREEABLENESS
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FORD'S AGREEABLENESS IS RISING +73%
To increase the score in this category is always an achievement. To lift it by +73% is outstanding. There is
little scope in Instagram to make this improvement, but you have clearly taken full advantage of it.
This reflects Ford’s purpose very well.

Happy
In the Big Five category of “Agreeableness,” happiness plays a strong
role. The happier the writer appears to be, the more accepting of the
information your consumers will be. In these messages, the measure
“Happy” rose by a truly remarkable +193%.
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Continue to show how you are full of joy and positivity. That mood is
working very well and reflects Ford’s purpose: “To help build a better
world.” Think about other socially positive moods you can use in your
messaging to keep “Agreeableness” strong.
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HAPPY:
RISING +193%

Polite
0

Another of the most important aspects of “Agreeableness,” being
polite helps to oil the wheels of social interaction. Being polite is easy;
however, in these messages, politeness rises by just +14%.
-100

Immediately increase the number and intensity of your courteous
remarks. This will strengthen and broaden your “Agreeableness”
results, which will do only good things for your messages.

100

POLITE:
RISING +14%

Contented
Having a “Contented” mood underpinning a message is an important
foundation in the “Agreeableness” category of the Big Five. Although it is
not particularly obvious to a customer, they can sense empathically,
that something is wrong when this attribute achieves a disappointing
result like -24%.
It is important to show a wide range of emotions that define your
agreeableness. Either state clearly that you are not content because
the world is not yet better or make it clear that you are comfortable
that your message will help to improve everyone’s life.
MercurySays.com
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FALLING -24%
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FORD'S NEUROTICISM IS FALLING -34%
This is a Big Five category in which negative results are good news. A fall of -34% shows that, over the
course of these messages, a more secure and confident stance becomes established.

Hesitant
Uncertainty and caution are the bedrock of this element of the Big Five.
This measure has produced a result of +92%. So, subliminally, these
Instagram messages are showing that there is a large degree of
uncertainty about achieving Ford’s purpose of helping customers to be
“free to move and pursue their dreams.”
To lower the score for hesitancy, there needs to be an immediate
increased focus on clear, definitive statements backed up with facts.
Certainty overcomes hesitancy. Ford can’t build a better world by
being hesitant.
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HESITANT:
RISING +92%

Frustrated
Although the measure for “Frustrated” has risen just a small amount
(+10%), it indicates that there is an unhappiness with the lack of
positive progress. The goal that Ford wants to reach seems to be
somewhat elusive.
To push this result toward the negative (that’s the right direction),
calmly focus on facts. Show customers specifically how Ford can help
them to reach for their goals.
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FRUSTRATED:
RISING +10%

Uneasy
As readers progress through these messages, they may notice that the
level of unease drops significantly (-44%). This indicates rising
confidence and certainty, which will ensure the messages’ content will
be taken more seriously by Ford’s customers.
To continue to strengthen this attribute, avoid any suggestion of
anxiety or tension. Ford’s messages should offer a strong sense of
relaxed, deep understanding. That will encourage your customers to
follow your lead.
MercurySays.com
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BONUS MEASUREMENT: SINCERITY
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FORD'S SINCERITY IS RISING +65%
Sincerity
Sincerity forms the foundation of successful communication. Without it,
it would be impossible “to help build a better world, where every person
is free to move and pursue their dreams.” From the earliest to the latest
message, the level of sincerity trended upwards. It started strongly then
rose by +65%.
That’s an impressive set of results that should be a model for all of
Ford’s messages. Sincerity will drive Ford Corporate’s Purpose to
greater success.

FORD'S PURPOSE SUMMARY
In this report, we have selected five, sequential Instagram messages
and measured them against Ford Corporate’s Purpose.
It is clear that these messages should focus more on being open with
customers. Although this measure is rising slightly, don’t miss this
opportunity to be more perceptive about your customers.
Being conscientious can build customers’ confidence, but it can also
become obsessive. Here, these messages find the right balance:
facts presented in a friendly manner.
The “Extroversion” measure rose substantially, and it can be improved
with a more assertive tone. That will attract customers’ attention, and
emotionally engage them.
Ford’s messages score highly for “Agreeableness,” but it is vital to avoid
any sense of dissatisfaction. The measure “Contented” is falling. That
should be reversed. Any suggestion that the writer is being “Hesitant” or
“Frustrated” should be removed.
The strong rise in “Sincerity” shows that these messages are strongly
improving. Overall, that’s an excellent result.
MercurySays.com
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THANK YOU

We know
the minds of

With a combined
60 years of experience
in communication
and business.

FORTUNE 500
executives.
Keep up with
the best.

We build your people,
so they can lift
your company
to new heights.
Francis Walsh
Founder & CEO

Kieran Walsh
Co-Founder

Should you need any further information, please do not hesitate to contact us.

Contact

MercurySays, PO Box 1093, KENMORE, QLD 4069,
AUSTRALIA

Email
contact@mercurysays.com

Websites
www.mercurysays.com www.mercurysayssales.com

Linkedin
Francis Walsh Kieran Walsh
MercurySays.com
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