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INTRODUCTION
Company Name: Netflix
Client's Name:
Company Mission: "We want to entertain the world."
Date: September 1st, 2022
Important information about this report:
This report is based on an analysis of five sequential, English-language, Netflix Linkedin Posts
uploaded from July 30th, 2022 to August 30th, 2022 using the MercurySays database, which
deployed 43 of its 159 measures.
The results are presented in a format equivalent to the 'Big Five' psychological categories.
Further, we have reported on three of most significant measures identified by MercurySays within
each of the 'Big Five' categories. We then show you how to align your communication attributes with
your company mission statement.

THE BIG FIVE
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OPENNESS

2

Personalities
can be broken
down into 5 traits.

CONSCIENTIOUSNESS
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Each reflects
a key part of how
a person thinks,
feels, and behaves.
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EXTROVERSION

COMPANY'S
REAL-TIME
ATTRIBUTES

HIGH
PERFORMING
COMPANY

COMPANY MISSION

AGREEABLENESS

NEUROTICISM

In a corporate setting, the subjects analyzed and the method of presenting this information can be
customized to suit your particular needs.
Using MercurySays to encourage particular goals can play a powerful role in focusing attitudes
and behaviors. MercurySays guides and enhances your corporate culture.
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OPENNESS
0

-100

100

NETFLIX'S OPENNESS IS RISING +96%
In your industry, it is vital to show an honest and self-reflective attitude to create a sense of
credibility. After all, Netflix is in the entertainment industry. It is great to see Netflix has skyrocketed
this measure by +96%. Companies with higher "Openness" are often very creative. This creativity
gives Netflix the space to work smarter instead of harder, which can increase productivity
and combat stagnation in the workplace.

Perceptive
Through these Linkedin posts, the measure "Perceptive" has soared by
+328%. This dramatic climb shows an increased ability to notice things
about Netflix customers that are not obvious with a cursory glance.
The more Netflix increases its perceptiveness, the more insight you
will have about how to entertain the world. But be warned. Make sure
your current ability to pay attention to even the tiniest of details
doesn't cause you to overthink. It will slow your mission down.

0

-100

100

PERCEPTIVE:
RISING +328%

Engaged
People want to be sure Netflix is fully engaged with them. In this
category, the measure of engagement has fallen by -25%.
It is time to interact more. One of the main characteristics of an
engaged customer will be their positive behavior towards Netflix.
Often, they believe strongly in the company’s mission.
Engaged customers know they are appreciated. You are highly
perceptive about them, so use this information to your advantage and
call for responses and reactions. After all, engagement is entertaining.
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ENGAGED:
FALLING -25%

Ready
0

The measure “Ready” has risen by an extremely strong +101%. This
works well to support your openness and it shows that Netflix is working
strategically behind the scenes.
-100

Being ready for “the new” leads to success. Great work. But, time is
money! Netflix is poised and ready to pounce on any opportunity.
Remember your lack of engagement? You can't succeed if you don't do
something positive. By following your company mission right now, you
are setting up to score a goal. Ready, set, go!
MercurySays.com
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READY:
RISING +101%
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CONSCIENTIOUSNESS
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NETFLIX'S CONSCIENTIOUSNESS IS RISING +48%
It is vital that Netflix expresses increasing conscientiousness. Thankfully, this result rose by +48%.
Companies that are high in "Conscientiousness" are often extremely well-organized and mindful of details.
This skill increases Netflix's efficiency and helps optimize customer service.

Convinced
Although a -72% fall in this category is not good, it can be turned around.
In business, feeling uncertain is normal: a natural process; part of the
game. But, it shouldn't be permanent.
Fix this by igniting a fire within Netflix. Not literally, of course.
The whole Netflix team needs to be more involved with your mission
“to entertain the world.” It will create a clearer, strategic culture within
the company and, in turn, customers will feel it. Amplifying your mission
should be fun and a great way to get rid of feeling uncertain.
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CONVINCED:
FALLING -72%

Noble
The measure "Noble" has risen by a massive +150%. A company of noble
character like Netflix is rare these days. But, they are refreshing to deal
with! Your contact with them is deeply encouraging.
A noble company doesn’t need to be the envy of everyone in the
entertainment industry. Keep this attribute’s score high by sometimes
setting aside self-promotion to celebrate and encourage your peers.
That will make Netflix better liked, while exposing new opportunities
that will entertain the world even more.
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NOBLE:
RISING +150%

Serious
Rising by +25%, seriousness is crucial to provide a stronger foundation
for the overall expression of your "Conscientiousness." Netflix should not
allow this area to be propped up solely by attributes like nobleness.
Serious companies are more likely to make a difference in the world.
They are more in touch with what’s wrong and thus acquire the drive to
improve things. They are the companies that work long hours to create
those TV shows we love to binge-watch. Keep this attribute rising by
creating a new guarantee to your customers. Something that proves
how serious you are about keeping the world entertained.
MercurySays.com
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SERIOUS:
RISING +25%
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EXTROVERSION
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NETFLIX'S EXTROVERSION IS RISING +62%
Messages are usually received positively when the writer is perceived as being outward looking and upbeat.
Lifting this measure by +62% is a great result and will help Netflix focus on entertaining the world.

Distinctive
In an increasingly competitive corporate environment, standing out in a
unique way is essential. Although this attribute has risen by a substantial
+17%, there is scope for it to rise much higher.
Make your messages special or unusual. Show your customers that
you are a character they would love to see in one of your movies.
People fall in love with a character and then with their message.
That’s essential in good storytelling.
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DISTINCTIVE:
RISING +17%

Forceful
0

To reach a +101% rise in forcefulness is a true victory. Your messages
must be clear and have dramatic impact. Being forceful does not mean
being aggressive. It is about being confident and energized.
-100

Keep going with this great result. It provides a dynamic drive to your
messages that carries much more with it.

100

FORCEFUL:
RISING +101%

Primed
Being primed means to be ready and eager to go. Imagine a “primed”
character in a Netflix movie and how positively an audience would react
to them. MercurySays has measured this attribute at +16%. That’s a good
result but it offers an opportunity for improvement. The third message in
this sequence kept this result lower than it should have been.
Strengthen this aspect of “Extroversion” by indicating that you
and those around you are poised to reach higher achievements.
Show that you are prepared “to entertain the world” and you are
excited by the prospect.
MercurySays.com
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PRIMED:
RISING +16%
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AGREEABLENESS
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NETFLIX'S AGREEABLENESS IS RISING +20%
It is an achievement to lift the “Agreeableness” score. But, a rise of +20% suggests there is scope for
improvement. It is difficult to entertain the world if you are not utterly agreeable. First, people must like you.

Calm
Calmness is an admirable virtue. We think of a calm sea or calm weather.
When MercurySays’ measure of calmness rises by +150%, something
good must be going on.
Follow through with this strong attribute. Being relaxed and in control,
shows that Netflix can be trusted. It suggests you have a broad view of
what is going on. Being calm can alleviate any negative undercurrents
that can sweep you and your customers in the wrong direction.
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CALM:
RISING +150%

Good-natured
Rising by a substantial +40%, your deeply positive stance offers readers
a glimpse into your trustworthy soul. Typically, they will relax into the
positive situations that Netflix focuses on and encourages.
Keep this attribute to the forefront. People want to be with good
people. So, make sure Netflix avoids any sarcastic or negative remarks
because they don’t make a good fit when you are trying to entertain
the world.
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GOOD-NATURED:
RISING +40%

Happy
Happiness plays a powerful role in the Big Five category of
“Agreeableness.” The happier Netflix seems to be, the more your
customers will accept of your messages. Unfortunately, the measure
“Happy” was recorded as falling by -25%.
Show more clearly that you are focused on pleasure, both yours and
your customers’. That will support your mission “to entertain the
world.” Think about other positive messages that can help to keep
your “Agreeableness” strong.
MercurySays.com
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HAPPY:
FALLING -25%
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NEUROTICISM
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NETFLIX'S NEUROTICISM IS RISING +124%
It is best not to have positive results in this Big Five category. Despite all the other good scores, this one is
strongly in the positive, and that is not good news. A rise in “Neuroticism” of +124% provides a clear
opportunity for immediate improvement.

Moody
Rising by +125%, the MercurySays measure “Moody” indicates that all is
not positive and clear-cut in these messages. A literal reading suggests
that there is nothing unpleasant to see here, but we detect an
undercurrent of shifting feelings that suggests uncertainty.
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-100

Keep your emotions strictly focused on the positive. Offer a more
relaxed and confident insight into your products and yourself. In the
world of entertainment, moodiness is typically a precursor to a crisis or
climax and to an eventual resolution. Only go there if you already know
that the result will be good for you.

100

MOODY:
RISING +125%

Hesitant
0

There is a small cause for hope with our measure of hesitancy in that it
fell by -6%. It suggests that clear, declarative statements without any
equivocation have been used. That’s a good sign.
-100

Keep focusing on facts and evidence to back them up. The last thing
you need in these messages is to suggest any doubt or uncertainty.
Make it clear and make it real. You can’t entertain the world if you are
unsure. Be bold.

100

HESITANT:
FALLING -6%

Frustrated
It is unusual and instructive to see such a large leap in an attribute like
“Frustrated.” That’s not a good sign. MercurySays measured the change
at +104% in the wrong direction. That means it is time to focus on this
characteristic.
Either ensure there is no hint that the writer is feeling discouraged or
be certain to focus on a positive path that can resolve the issue. That’s
how it is done in storytelling, and that’s Netflix’s business.
MercurySays.com
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FRUSTRATED:
RISING +104%
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BONUS MEASUREMENT: SINCERITY
0

-100

100

NETFLIX'S SINCERITY IS RISING +87%
Sincerity
Netflix knows a lot about communication, and it certainly knows about
the significance of sincerity. It is the bedrock upon which great stories
are told. From the first message that we analyzed to the last, our
measure of sincerity rose an impressive +87%.
That wonderful result should be emulated throughout the company.
Be careful about losing that advantage. The second most recent text
we measured (“Happy 25th Birthday Netflix! We want to …”) scored the
lowest in sincerity but the most recent message (“You wouldn’t
believe …”) made up for that weakness. Keep on being real.

NETFLIX'S MISSION SUMMARY
Our focus in this report was on the text of five, English-language
messages that Netflix posted on LinkedIn (from July 30 to August 30,
2022). We used the extraordinary power of MercurySays to measure
these messages against Netflix’s mission statement: “We want to
entertain the world.”
For the most part, these posts were an outstanding example of aligning
messages with the mission. Using the Big Five psychological categories,
Netflix’s “Openness” was exceptionally good, although there is room for
improvement in engaging with customers. Also, in the
“Conscientiousness” category, there should be stronger indications that
the writer is “convinced” about their message.
Netflix’s messages scored highly in the “Agreeableness” category,
although more work should be done to show positive emotions like
happiness. Netflix is all about entertainment and, usually, that means it
wants to share stories that are about, or that lead to, good times. This
weakness is compounded by a strong rise in undercurrents like
moodiness and frustration, which should be avoided.
However, along with the great surge in sincerity, all the Big Five
categories, with the exception of “Neuroticism,” achieved commendable
positive results. There is more work to be done to “entertain the world,”
but this series of messages provides an excellent platform for even
greater achievements in aligning Netflix’s messages with its mission.
MercurySays.com
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THANK YOU

We know
the minds of

With a combined
60 years of experience
in communication
and business.

FORTUNE 500
executives.
Keep up with
the best.

We build your people,
so they can lift
your company
to new heights.
Francis Walsh
Founder & CEO

Kieran Walsh
Co-Founder

Should you need any further information, please do not hesitate to contact us.

Contact

MercurySays, PO Box 1093, KENMORE, QLD 4069,
AUSTRALIA

Email
contact@mercurysays.com

Websites
www.mercurysays.com www.mercurysayssales.com

Linkedin
Francis Walsh Kieran Walsh
MercurySays.com
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